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To be leader and innovator of
the Japanese food and beverage
business for the quality of life and

wellness of the new generation.
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Dear members,

Bangkok is burning up this season. One thing that comes with the mixture of rising temperature and outdoor
sport is heat stroke. | have been training and warning our staff to keep an eye out for our members. Lots of
water, and stay in the shade as much as possible usually help prevent the symptom.

Nevertheless, we should not forget the charming side of summer. One of the things that make us look forward
to the season is food. Thai people have been passing on their grass root wisdom for cooling down in hot
summer through food for generations with dishes such as ‘Kao Chare.” Summer also means the time of year
where we get to enjoy seasonal fruits like watermelons, mangoes and mangosteen. These are the kings and
queens of fruits that fascinate people from all over the world. Our watermelon smoothie is one of our best
selling drinks of the season at the course.

In this issue, we are pleased to be featuring one of Thailand’s world class musician ‘Bird, Ekachai Jearakul.’
He sat down and talked to us about his determination and dedication to his classical guitarist career. Ekachai
had been practicing, practicing and practicing very hard till he became Asia’s first classical guitar champion
of the GFA competition. Ekachai is a living proof that if we really set our mind on something, Thailand is
second to none.

During the Thai New Year and Songkran Festival, |, on behalf of Rajpruek’s club staffs and management

would like to wish you and your family a happy and healthy year ahead. May your life be smooth and sooting
as the ebb and flow of a cooling stream.

Sincerely yours,

Thalerngchai Suwannamai

General Manager
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PARK VENTURES

BE PROMINENT AT

-
-

SATHORN
SQUARE

GRADE A OFFICE COMPLEX IN BANGKOK CBD

Let your business stand out and thrive in environmentally sustainable surroundings.

PARK VENTURES ECOPLEX

SATHORN SQUARE

Location

Ploenchit-Wireless (BTS Ploenchit)

Sathorn-Narathiwas (BTS Chong Nonsi)

Type of Development

Mixed-use Building (Office and 5-Star Hotel)

Office Building

Rentable Area

27,000 Sg.m.

75,000 Sg.m.

Achievement

e LEED* Platinum (2012)

¢ ASEAN Energy Awards (15t Runner-up, 2013)
¢ Thailand Energy Awards

(Best Practices -New & Existing Building, 2013)
(Best Practices - Green Building, 2013)

e LEED* Gold (2013)

¢ ASEAN Energy Awards (2"dRunner-up, 2014)
¢ Thailand Energy Awards

(Best Practices - New & Existing Building, 2014)
(Best Practices - Green Building, 2014)

Developed by

Univentures PLC

Golden Land Property Development PLC

Website

www.park-ventures.com

www.sathorn-square.com

*Leadership in Energy and Environmental Design
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And it's all By Design.

Fly with ANA,

Japan’s only 5 Star Airline.

*
5 STAR AIRLINE

SKYTRAX
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On Green
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Health & Grooming
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Spa Water EAU
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Dr.Weil for ORIGINS
Mega-Mushroom Skin
Relief Soothing Face Serum
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Sun Protection SPF 50+

Melt-in Cream
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KIEHL'S

KIEHL'S Facial Fuel

Energizing Gel Lotion for Men
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Gadget & Equipment
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Gadget & Equipment
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YOUR LIFE

IS A PUZZLE,
DON'T WASTE
YOUR TIME
TRYING TO PLACE
PEOPLE

WHERE THEY
DON'T FIT.

NUN: curiano.com
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The Wind Beneath My Wings

In June 2014, Thailand has put its name on
the map of the classical guitar world. At the
GFA competition (International Guitar
Competition 2014) Ekachai Jearakul heard his
name announced as the 33rd classical guitar
champion of the world and the first Asian winner
in the history of GFA.

Ekachai have modestly revealed that the
formula of his success takes only 1% of talent
and 99% of dedication. But the whole of his
100% could not have taken him where he is
today without the generous support of ThaiBev.
The company has been giving him financial,
resources and moral supports to make
Ekachai’s dream come true. It truly is the wind
beneath his wing which help the bird who for
a while had been circling the same pond over

Ekachai Jearakul

and over to spread out its wing and fly high
into the sky.

“Every classical guitarist wants to win this
competition. It's like the world cup for classical
guitar. Ever since | was a kid, | wanted to
compete here and | had been working my way
towards the competition by entering as many
competition as | can. Many guitarists take a
few tries at this competition before they start
winning. It was my first time and | won and as
the first Asian guitarist too This is not something
| would be able to forget for the rest of my life.
The most exciting prize from winning here is
the opportunity to perform at Carnegie Hall and
to go on a tour of 50 shows starting this June.
| also got to record my very own album with a
classical music label, Naxos and GHA. The

record will be released worldwide in June.”

“I am at the end of the road. In terms of
competition, I'd say that | have made it. My
dream has come true. | get where | am today
because of ThaiBev ThaiTalent programme.
From now on, | will be counselling other
aspiring guitarist who have the same dream
as mine. | want to give my support to younger
guitarists just | was given from others.”

After graduating with first class honour in
classical guitar at The College of Music
Mahidol University, Ekachai won a scholarship
to study for a Master Degree at University of
Mozartum in Salzburg, Austria and a Ph.D.
scholarship for classical guitar performance
at Sydney Conservatory of Music.
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Hole In One

Bovlamw : SIBWONUAAU

The Big Win

iJomsciavhaulunsbiden gonpiduiSondovuHSe
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mmmwflmammwaummu’] u’Lm’Lm@mmmmﬁmm hole in one 1114

4/03/2015 Hole #4 159 Yards 22/02/2015 Hole #11 139 Yards

o Mr. Pairat Jaturasangpairoj (2nd from left) e Mr.Thapana Sirivadhanabhakdi (2nd from left)

4/03/2015 Hole #11 135 Yards

o Mr. Suthep Wongpaitoonpiya (2nd from left)
Guest of Mr. Narong Sarasombath (3rd from left)

25/02/2015 Hole #8 182 Yards 20/02/2015 Hole #13 112 Yards
o DrKrailert Thiennukul (2nd from left)
Guest of Mr. Tanakorn Kalayanamit

o Mr. Suphat Leelarusmee (middle)
Guest of Mr. Narong Piyasombatkul (1st from left)
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Club Champion
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e TABLE TENNIS OF LOVE
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Social
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Martin Enthed, the IT Manager for the
in-house communication agency of IKEA,
He told us how their visualisation team
had evolved from the use of traditional
photography for the IKEA catalogue to
a system today. Those natural-looking
photographs in the IKEA catalogues are
amazing.

What they had to build and innovate
to get their still images to look so real. So
we made a time to catch up with Martin,
and asked him how and why IKEA
decided to make the leap from traditional
to digital.

“When it comes to products,” explains
Martin, “IKEA of Sweden designs and
develops the product range. The global
marketing and communication department
decides what communication about the
range is important to reach the consumers.
We then create concepts and communication
ideas, which we produce in different ways.
We do the assembly instructions you all
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know so welll We create product images,
labels, the IKEA catalogue, the IKEA.com
website, prints for in-package and on-package
etc. We do most of the global communication
for IKEA. All the communication we create
and produce should ultimately help
consumers to understand how IKEA can
help them create a better everyday life.”
In the summer of 2004, IKEA decided
to change the way they produced their
product images. They made the first
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tentative moves toward CG rendered,
rather than photographic,
“We made 8 or 10 quite bad product
visualisations by today's standards,”

images.

says Martin, “but it sparked something
and we continued to work at it. In the fall
of 2006 we first showed a product in the
catalogue. The first CG piece of furniture
was a chair called “Bertil”.

The IKEA team didn't feel there was
anything wrong with traditional photography,
quality-wise. Like any company, they just
wanted to make things easier for the
team to work on - to make the process
simpler, cheaper and faster. With traditional
photography, you need to have prototype
furniture being built in different parts of
the world shipped over so it can be
photographed. Everything needs to be
there on time and it can be logistically
difficult,
environmental. Then if there are changes
everything needs to be re-shot. With CG

expensive and not that
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re-creations of pieces, it removes a lot of
this difficulty. However to start with, Martin
says, “There was no vision initially to
create entire rooms in CG, like we do
now. We just wanted to create the
individual pieces - the ones you see on
white backgrounds on the web.”

When IKEA started to look at creating
more than product images in 3D a few
years ago, they already had a set look
and feel for IKEA pictures. They wanted
to keep the sense of reality and the feel of
a 'lived in" environment when moving
over to digital workflow. They didn’t want
their customers to see or even more
importantly feel any difference. Says
Martin, “We understand how important
the knowledge of home furnishing is.
How homes look, how homes feel, and so
on. The experienced photographers at
IKEA have been working with the interior
designers on re-creating this feel for
fifteen to twenty years, some of them. We
needed to translate that knowledge over
to the 3D artists who were tech-savvy but
in some cases coming directly from
school. We needed them to understand
the kind of feel we wanted the images to
convey. ltwas very hard atthe beginning.”

Martin doesn’t believe it would have
worked so well if they'd tried it 5 years
earlier. “Because of the development of
things like ray-tracers, a photographers’
knowledge of light is now directly
transferrable to 3D - they can put lights
wherever they want - exactly what they
do in a real studio.” And was such a
massive change hard to manifest in a big
organisation? People in general don't
much like change -
changes accepted by the staff? “We
started with the ones who wanted to,
says Martin. “And when the others saw
what they were learning, and what they
could do, they were happy to be on
board. When it comes to the big internal
IKEA world, if you like - there were also

how were the
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sceptics.  There
people who said, ‘It's CG,
so it can't be as good'.

were

But the real turning point
for us was when, in 2009,
they called us and said,
“You have to stop using
CG. I've got 200 product
images and they're just
terrible. You guys need to
practise more.” So we
looked at all the images
they said weren’'t good
enough and the two or
three they said were
great, and the ones they
didn’t like were photography and the
good ones were all CG! Now, we only talk
about a good or a bad image - not what
technique created it.”

Today, around 60-75% of all IKEA's
product images are CG. Those images
are for instance used on www.IKEA.com.
With a ‘bank’ of about 25,000 3D models,
IKEA can show products separately or
put them together to build a 3D room set.
“These are all created at a ridiculously
high resolution,” explains Martin, “We
render them in 4Kx4K, and they need to
hold up to that resolution. We need to be
able to do whatever we like with the
renderings - print them on large walls in
the stores if we need to. Even if most of
them are only ever used on the website,
they all have the capability to be printed
very high-res.”

“The most expensive and complicated
things we have to create and shoot are
kitchens. From both an environmental
and time point of view, we don’t want to
have to ship in all those white-goods from
everywhere, shoot them and then ship
them all back again. And unfortunately,
kitchens are one of those rooms that
differ very much depending on where
you are in the world. A kitchen in the US
will look very different to a kitchen in

Japan, for example, or in Germany. So
you need lots of different layouts in order
to localise the kitchen area in brochures.
Very early on we created around 200 CG
exchanges versions for 50 photographed
kitchens in 2008, with the products we
had - and | think everyone began to
understand the real possibilities.” Now,
about35% of all of IKEA Communication’s
non-product images are also fully CG (i.e
not photographic composites). Explains
Martin, “We have had two lanes, if you
like - the photographic and the CG. We're
now working on getting them to mix -
we're becoming really successful, but
we're always looking for ways to improve
it even further.”

What's next for the innovative team at
lkea Communications? Martin  looks
forward to making more animation, and
solving the problems that go with that.
He’s looking forward to the development
of realistic real-time rendering and how
that might change things. He'd like to find
an easier way of handling soft products
like duvets and pillows...the list goes on.

And we can’t wait to see them next
Siggraph, with more of the things they've
done.m
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with tomato sauce
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Tapern Noro Way

Taipei has become even more exciting
since the last time | was there 10 years
ago, especially in the retail and lifestyle
department. | roamed around exploring
small shops in the city and found that
Taipei is essentially influenced by a
combination of Chinese, American and
Japanese cultures. Here we see modern
lifestyle goes hand in hand with the
traditional way of life. Let's see where is
the place to be and what is the thing to do
when you are in Taipei.

1. FISH MARKET - A trip to this Taipei fish
market may not be as epic as going to
Tokyo’s Tsukiji fish market but it is much
easier, cleaner, more convenient and with
better services. You can almost call it a
restaurant. There are sections that sell
living marine life, clearly separated from
the restaurant section. This fish market is
in Taipei’s Zhongshan district

2 . CHA CHA THE - This tea parlour does
not just sell tea. It is an epitome of a whole
lifestyle of the well-to-do. Cha Cha Thé is
a spin-off brand of one of Taiwan’s high-
end fashion brand, Shiatzy Chen who
wants to branch out to dressing our the
way we live as well as our body. A visit to

Cha Cha Thé’s first branch will tell you all
you need to know about the sophisticated
elegance that is the brand’s identity.

3. ESLITE DEPARTMENT STORE - The
interesting thing about this department
store is that it is the gathering place for
youngsters of all kind who are looking for
activities to occupy themselves during the
weekends. There are everything from
glassblowing and leather-making
workshop. to a 24-hour bookshop.
artevent.eslite.com

4. DIHUA STREET NEIGHBOUR - If you
want to get to know a city on a more
personal level, you should definitely visit
its markets. Dihua is Tapei’s antique
market district situated near the river. The
old and the new exist harmoniously here.
You can see shops selling things like
traditional medicinal herbs standing next
to boutique hotels that reinterpret the
usage of a Chinese courtyard style
building.

5. NATIONAL PALACE MUSEUM - If you
have visited here before, you’ll remember
how grand this museum is. But if you are
a firs timer to the city, here are some

impressive facts. This museum have more
art pieces and artefacts on display than
any museum in the world. Even more than
The Louvre. It has been said, and | agree,
that a trip to this museum will tell you more
about China than a trip to China can ever
tell you. If possible, try to get here as early
as possible. It is always crowded. Also,
multiple trips is recommended as the
museum rotates its art pieces seasonally.
There will always be something new to
admire here. www.npm.gov.tw

6.MANDARIN ORIENTAL TAIPEI - This
hotel is a must! Try stopping by to dine at
any of its restaurants. It is truly a great
experience. My favourite restaurant there
is Benecotto, the hotel’s Italian restaurant
that serves up wonderful creations from
the Michelin-starred chef, Mario Cittadini.
His food is cooked in an open planned
kitchen providing excited diners with the
entertainment of watching 20 chefs
preparing amazing meals for them. www.
mandarinoriental.com/taipei

7. TUACULTURE & BEEF-NOODLE
MASTER - For homey local cuisine,
Tuaculture is the bee’s knees. The decor
is far from homey though, the place is very
cleverly decorated, mixing elements of the
old and the new. As for the food, Tuaculture
insists on keeping it traditional. (www.
tuaculture.com.) Another place not to be
missed is this long standing beef noodle
establishment. Taipei is know for its beef
noodle with unique soup that you cannot
find elsewhere. The award for beef noodle
restaurant with the longest queue goes to
Beef-noodle Master which has been in the
business for over half a century. This place
do not take reservation so the only way
you can enjoy the delicious soup and
tender meat, is to queue up. Be patient!
www. beefnoodle-master.com

Taipei is a rather unexpected holiday
destination for many of us but if you are
there once, | can guarantee that a second
and a third time will definitely follow.
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GOLF GUESTS LUCKY DRAW

Drop. your businessi card_ now.!!

win lots of prizes
Prize draw every last Friday of the month

From now until 31 May 2015

One set prize for guests includes;

- Rajpruek Club Umbrella - Rajpruek Club Cap
- Rajpruek Club Golf Shirt - Rajpruek Club Clip Marker

Prize for members;
- Rajpruek Club Golf bag

For more information
Please contact 0 2955 0055 Ext. 1107, 1108 E-mail: MRO@rajpruek.com
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Welcome New Members
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Operation Hours
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06.00-19.00 u.
06.00-19.00 u.
06.00-19.00 u.
06.00-17.00 w.
05.30-20.00 u.
08.00-20.00 u.
08.00-20.00 u.
09.00-14.00 u.

06.00-21.00 u.
06.00-21.00 u.
06.00-21.00 u.
06.00-21.00 u.
06.00-21.00 u.
06.00-21.00 u.
06.00-21.00 u.
12.00-21.00 u.
12.00-21.00 u.
09.00-18.00 u.
06.00-21.00 u.
06.00-21.00 u.

06.00-21.30 u.
06.00-21.30 u.
14.00-21.00 u.
08.00-20.00 u.
11.00-20.00 u.

|

06.00-21.00 u.
06.00-20.00 u.
06.00-22.00 u.
06.00-22.00 u.
08.00-20.00 u.
09.00-20.00 u.
10.00-22.00 u.
12.00-21.00 u.
06.00-22.00 u.
11.30-15.00 u.
17.30-22.00 u.

> Golf Facilities <

06.00-19.00 hours.
06.00-19.00 hours.
Ladies Changing Room 06.00-19.00 hours.
Staging 06.00-17.00 hours.
05.30-20.00 hours.
08.00-20.00 hours.
Massage Room 08.00-20.00 hours.
First Aid 09.00-14.00 hours.

Member Relations Counter
Gents Changing Room

Rajarom Gastro Lounge

Rajarom Wine Lounge

4 Sports Facilities <

Sports Coordinator Counter 06.00-21.00 hours.

Badminton Courts
Tennis Courts

Sports Filed

Table Tennis Room
Squash Courts

Fitness & Exercise Room
Bridge Room

Snooker Room
Children Pool

Pool Size 25 m.

Pool Size 50 m.
Changing Facilities

* Indoor Sports Building
» Swimming Pool

06.00-21.00 hours.
06.00-21.00 hours.
06.00-21.00 hours.
06.00-21.00 hours.
06.00-21.00 hours.
06.00-21.00 hours.
12.00-21.00 hours.
12.00-21.00 hours.
09.00-18.00 hours.
06.00-21.00 hours.
06.00-21.00 hours.

06.00-21.30 hours.
06.00-21.30 hours.

First Aid 14.00-21.00 hours.
Massage Room 08.00-20.00 hours.
Sports Shop 11.00-20.00 hours.
g ther Services ¢
Leaf Café 06.00-21.00 hours.
Vita Bar 06.00-20.00 hours.

Rajpruek Bar & Bistro
The Reading Room
Massage Room

Child Care Room

Sports Bar & The Grooves

Snooker Bar
Rajpruek Delish
Man Fu Yuan

06.00-22.00 hours.
06.00-22.00 hours.
08.00-20.00 hours.
09.00-20.00 hours.
10.00-22.00 hours.
12.00-21.00 hours.
06.00-22.00 hours.
11.30-15.00 hours.
17.30-22.00 hours.
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Delivery: 02 955 0412 Email: flora@raijpruek.com
Website: www.rajpruekflora.com



